Surname1

Name 
Tutor 
Institution 
Date 
Disney Consumer-Centric Promotional Method
There is nothing that gives someone an excellent experience as when they find a person from their home who can recognize them. The experience makes one feel at home and reduces the anxieties of being far away from their home. According, Disney has discovered this secret, and as per the scenario given, Rosa is excited when she is recognized by her name as she enters the Disney doors. To make it for better, she is served a dish which was ordered a while ago. One other thing that Disney does is having them wear the bands which can trace them in real-time and therefore make plans in anticipation of their hosts. Thus, Borkowski (143) say the customers are not kept waiting to be served, and this makes Disney make their consumers have the best customer experience. The magic band, on the other hand, is magical in that it facilitates payments even when the customers have not arrived at the premises of Disney. Thus, it makes money transactions in the company seamless. 
I have to say that the Disney Magic band is fantastic but could not some human additions for it to be complete. Therefore, the company can introduce a strong customer care base, which could be communicated to its customers (Schull 321). Human attachment to other humans is different from that of machines if there is more staff that gives feedback to customers. There is also one concern in which the digital way of handling customers is always susceptible to hacking, which might affect customers. Hence, Disney management can ensure that its customers are well aware of the threat of hacking so that they safeguard them from any danger. Also, the tables where the customers sit can be booked and customized for the experience to be wholesome. 
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